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The organizers of the 2006 Domain Roundtable
Conference (held in Bellevue, Washington April
19-21) faced a difficult challenge when they start
putting together a sequel to the successful debut
show they staged last year in Seattle. In busiries
has been said that if you are not growing you are
dying. With that in mind, executives from
conference host Name Intelligence, Inc. knew th
would have to pull out all of the stops to surpidies
level of excellence they reached last year.

CEO Jay Westerdal, Show Producer Jothan Frakes
(VP for Business Development at N.I.) and Event
Manager Kristin TettAn(N.l. Project Coordinator)
put together an ambitious agenda designed to meet

that goal. There wouldn’t be a keynote speaker, Wi
there would be four keynote speakers. There Woulzrl_I EVVI
be so many seminars running simultaneously
throughout the week that Roundtable would

essentially become a domain university.

2006 Demain Roundtable Conference
Westin Hotel - Bellevue, Washington

WAWASNA

BELL!
Paul Twomey
ICANN CEO & President

There would be a brand spanking new venue across
Lake Washington from Seattle at the Bellevue Westin
Hotel, providing fine food and drink and top notch
accommodations and, of course, the popular CEO
Roundtable would return with a fresh look at today’
domain industry (one that statistics indicate iEcéw

as big as the business last year’s all-star panel
dissected). That impressive package attracted
registrants like bees to honey. 312 of them arrived
from around the world (30% of them from outside the

' U.S.), nearly doubling the number that turned ast |

year.

Of course that meant twice as many people would
witness anything that went wrong and when youdry t
put that many balls in the air at once, odds arérgo
going to drop a few. If you call or drop by Name
Intelligence headquarters today, be sure to sdg hel
to the new world juggling champions. In a
performance that would have made Cirque du Soleil

proud, the show ran without a hitch, drawing unda¢praise from the attendees we talked to.



Oh! There was one big problem... but the
problem would be mine. This show has a
multi-track format, which means multiple
events are often going on at the same time.
That left me to ponder how was | going to
cover enough of the conference to convey
the Roundtable experience to you. For those
frequent occasions when four hour-long
seminars on different topics were scheduled
at once, | briefly considered spending 15
minutes in each, but decided that missing
75% of every seminar would produce
coverage that was about as appealing as a
rental car with three wheels missing.

The best way to put you inside the show, woulddogescribe things from a registrant’s
perspective. So we’ll run the course the way ttayit and I'll show you the kinds of decisions
they had to make when they came to intersectioresevtiney could go in any of several different
directions.

Things got underway bright and early Wednesday
morning when registration opened at 7:15am,
followed by the 7:30 start of a breakfast hourhia t
main ballroom. Everyone stayed together there for
the first main event, ICANN CEO and President
Paul Twomey's opening keynote address at 8:30.
Just before Twomey took the podium, Steve
Rossow of eForceMedia.com gave a brief talk
about his company’s new lead generation program,
a service that Rossow said could produce more
revenue for domain owners by allowing them to
share in revenue from actual sales generated by
their traffic.

Then it was Mr. Twomey'’s turn and he gave the

audience a thorough understanding of what

ICANN’s mandate allowed them do as well what it

precluded them from doing. While many would likertinto take action against spam,
inappropriate content on the web and consumerssso@ame just a few, those things are outside
their jurisdiction.

ICANN is responsible for coordinating the managenwdrihe technical elements of the Domain
Name System to ensure universal resolvability abdh users of the Internet can find all valid
addresses. It does this by overseeing the disimibof unique technical identifiers used in the
Internet's operations, and delegation of Top L&ahain names (such as .com, .info, etc.).
ICANN also oversees the more than 660 accreditetadoregistrars that exist today.
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ICANN is also responsible for UDRP, the
Uniform Dispute Resolution Policy that
Twomey said has been used to settle more than
5,000 trademark related domain disputes
quickly and inexpensively (compared to what it
would cost to settle such issues through the
court system). Twomey pointed to UDRP as
one the most successful policies ICANN has
implemented.

Twomey touched on the introduction of new

TLDs, noting that there were opposing market

forces with some of the opinion that no new

extensions are necessary, while others want tonseg more as they view them as important
ways to identify the purpose of a website. Twomeayg $CANN'’s role was to strike the best
balance possible. He also noted that ICANN leae@4.D (country code) issues to country
administrators, concentrating on generic and gldhals.

Among the many other topics Twomey discussed wagthergence of International Domain
Names (IDNs) that will allow internet users arouhd world to surf the web in their native
languages. Twomey said a stable implementatioDNflis a high ICANN priority and that
significant staff resources are being allocateil. to

After Mr. Twomey'’s speech, we came to the firsthaise intersections we talked about earlier.
The crowd went off in four different directions Wwieach registrant able to choose from among
seminars that included a DNS technical workshaggssion on managing a large portfolio of
domains, one for corporate domain managers anéstther devoted to the Wall Street
perspective on acquiring domain portfolios.

Roundtable organizers feel that offering this kofidrariety allows each registrant to tailor their
show experience to meet their needs. Their anatyslze attendee demographics showed that
most fell in one of four categories; Domain Entesprurs (primarily portfolio holders), Industry
Insiders (like registrars and resellers), Intell@attProperty experts and Search Engine specialists.

The seminar schedule was designed to serve peoptedll of those areas at once.

As DNJournal is primarily focused on domain nameesiment, sales and monetization, |
narrowed my choices for the opening seminar dowtw&g one on large portfolio management
and the other on the Wall Street view of portf@amuisition. A coin toss sent me to the Lake
Coeur d'Alene room to hear Richard Lau (DomainManagm), Bob Martin (Internet REIT),
attorney Paul Keating (Renova Ltd) and Victor Rii®niker.com) dispense advice on managing
a large domain portfolio (photo above is from thagsion).

After a brief coffee break, another tough choicened at 11am when | had to choose from
seminars on the .eu rollout, industry predicticos2006, monetizing traffic or an intellectual
property workshop. Those attractive options wer@ugh to make me revert to my original
seminar hopping strategy, but | decided to staycthese and make a hard choice. Traffic
monetization is at the heart of today’s domain hess so | took door number three.
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That wound up being a popular choice with many peap the session drew a standing room only
crowd. The all-star nine-member panel had a laladhat with that.

full blown commerce site online.

A table on the left side of the dais featured Brian
Benko (NoParking.com), Eric Harrington
(Moniker.com), Ron Sheridan
(DomainSponsor.com), Howard Hoffman
(PPCIncome.com) and Robert Hoult
(InterSearch Group). The table on the right had
Ulrich Priesner (Sedo.com), Steven Rossow
(eForce Media), Eytan Elbaz (Google.com) and
Dan Warner (Fabulous.com). This was like a
baseball fan getting to see the 1927 Yankees!

A good part of this seminar was devoted to
whether domain parking or development would
yield the most revenue. The consensus seemed to
be both, depending on the specific domain. Some
may do better simply parked with a good PPC
provider, while others would benefit greatly

from rolling up your sleeves (or hiring a

developer to roll up their sleeves) and putting a

Everyone regrouped in the main ballroom for lurfeént settled in for a keynote address on The
Domain Marketplace, delivered by Sedo.com ChiedtBgy Officer Matt Bentley.
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Bentley did an exhaustive analysis of more tha@@b,
domain sales from the past 2 1/2 years to estithatsize
of the market, what kinds of domains are doing eisjlg
well and what trends are developing. That data sicloav
substantial run up in domain values. As just orengXe,
reported sales of one-word .coms domains averaged
$48,997 each.

For those with stars in their eyes after seeingdoigain
sales week in and week out, Bentley noted thatesscc
requires very intelligent name selection and HARD
WORK. He pointed out that today’s newcomers aré a b
late to the game and now face competitors who ang v
well financed with cutting edge technology on tredte.
He suggested the best way to overcome that isctessfon
new areas and niches in which you have specialrgspe
He also advised diversification, mixing keywordatic)
domains with some brandables and new extensions.

Next up was a new special event, a power
networking session that ran for nearly two
hours. Registrants were given numbered tickets
that directed them to one of dozens of 8-person
tables around the ballroom. Once at their table,
everyone introduced themselves, then paired
off for one-on-one discussions (again
determined by numbers on the tickets). Once
the time for that round ran out, everyone rotated
to another table, with three stops made during
the course of the event.

The only problem | saw was that people were so
engaged in conversations that a din was created tha
prevented moderator Jothan Frakes from being heard
when he cued people to move on to another
discussion or table. As a result the ticketed ramg

often went unfinished but there was still greateal

in the contacts that were made and it was a very
satisfactory session that could become a greaabne
future conferences with just a little bit of tweai

Opening day continued with two late afternoon
seminar sessions. At 3:45 | again faced four egnell
options but had to choose the IDN Update as | felt
this was an area | needed to learn more about as it
seems destined to have a major impact on the gitern
and our business in the years
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ahead. The panelists for this breakout includedfdini Hotta (Japan Registry Service), Ram
Mohan (Afilias), Tina Dam (ICANN) and Michael Suigimd (Microsoft).

Mr. Mohan said the biggest problem for IDNs is "tnany choices and too little comprehension."
While there are many issues still to be resolvedhaf noted that it is only common sense that
people will want to surf the web in their own laages. According to Mr. Mohan'’s presentation,
some of the hurdles that still have to be clearedrnether someone who owns an ascii.ascii or an
idn.ascii domain would get prior rights to an agti or idn.idn name. What kinds of dispute
resolution policies will be required? Do packagesames have to be created or should the same
name in different scripts be allowed to go to diéf& places?

Mohan also noted that IDN solutions do not workshene way for gTLDs and ccTLDs and that
ccTLDs may have a tougher task ahead of them.

He added that country-based complexity
combined with legal and political issues are
going to make life interesting. He used India
as a case in point, noting that the country has
18 official languages, schools teach in 58
languages and newspapers print in 71
languages! Mohan went on to detail possible
solutions to some of the outstanding issues
and said the benefits of IDN implementation
will outweigh the work needed to get it done.

Mr. Suignard has been closely involved with theedepment of Microsoft’s upcoming IDN-
enabled Internet Explorer 7 browser (currentlyetaband scheduled for final release in the second
half of the year). He discussed the technical s¢hat have been solved and those that are still
being worked on so that IDNs will work seamlessiyumd the globe. Like all of the panelists, he
believes IDNs are here to stay.

Wednesday'’s final session offered a pair of semsinar
on legal issues, one on the art of sales negatstio
and another on ccTLDs. I'll have to buy the
conference DVD so | can pick up on those much
needed negotiating tips, but | just had to be at th
cCcTLD seminar. Hearing about the public rollout of
.us in 2002 is what brought me into the domain
business in the first place and with the constantly
increasing emphasis on localization on the webveha
always been a big believer in country codes in
general.

This session featured eight expert panelists imatud
Roland Laplante of registry services provider
Afilias.com. In addition to running .info and

providing back end services for .org, Afilias prdes

the technical under pinnings for 9 ccTLDs. LaPlante
noted that ccTLDs have advantages for both investor
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and registrars. For investors he cited revenuesliieation (less dependence on .com), high
growth rates (especially in India and China) artdliectual property protection. Registrars benefit
from higher profitability (ccTLDs usually cost mottlgan gTLDs) and from being seen by their
customers as a one stop shop.

Options at Roundtable don’t end when the sun starts
going down. At 6:15, Roger Collins (Afternic.com),
Eric Harrington (Moniker.com) and Tim Schumacher
(Sedo.com) hosted a social mixer that included
information on buying and selling domains.

The new .mobi extension (a TLD for mobile devices
that many speakers predicted will have great sggces
held a well-received reception in the main ballromm
6:30 and DomainSponsor.com chartered a luxury dus t
take a group of domainers to a Seattle Marinersa3 ex
Rangers baseball game at Safeco Field.

| went with the latter group and am still tryingfigure

out how DomainSponsor’s Ron Sheridan managed to

script such a great evening. Sheridan is a bighzdise

fan but even he would have had a hard time dreaming

up the outcome on this particular night. The hoesart was trailing 6-1 in the 7th inning and most
of the crowd had already headed for home. Theyeadissgreat comeback as Seattle rallied to tie it
6-all, then won the game in the bottom of the 3tla@-run homer by Carl Everett. Hanging out at
the ballpark with good friends and seeing suchaana@tic finish made for a truly memorable event.

The first big event of day 2 at Domain Roundtatile, breakfast keynote address from Internet
pioneer Vint Cerf, will undoubtedly be viewed by myaas their personal show highlight.

Mr. Cerf, who currently serves as Google’s Chief
Internet Evangelist and as Chairman of the Board at
ICANN, has been called the Father of the Interaet,
term he detests as he prefers to talk about conitsiis
made by others and downplay his own role. He is an
living encyclopedia of internet knowledge and an
exceptionally engaging speaker who could easilyhav
talked the entire day without losing anyone's aitben

One of the many interesting things Cerf said was th
though he never envisioned domain names having the
commercial importance they do today, he always felt
that the internet itself needed to embrace comralerci
enterprises in order to grow. In the early yearthef

web many of his contemporaries did not want totsee
web sullied by commerciality of any kind.

Cerf addressed the controversional ICANN-Verisign

.com agreement, saying he voted for it as he didn'’t

think continued litigation between the two partresuld result in a better settlement than the one
ICANN finally signed off on Many complain that ICANdoes not keep a tight enough leash on

Page 7 of 13 Domain Roundtable 2006



registrars that fail to abide by ICANN rules. Cadmitted that the organization has lacked the
manpower and tools needed to enforce compliancesakiel CANN currently has only one option
of disciplining registrars, which is to disaccreitiém (sometimes referred to as the "nuclear
option™). He would like to see more options, inéhgla structure for levying fines but does not
expect changes anytime soon.

On another topic, Cerf said that as search engimgiove a smaller percentage of people may use
direct navigation (type ins) to reach web siteswieeer he said that since the number of web users
will increase the actual number of direct navigatmay go up.

Cerf went into the audience for a question and answ
session after his talk. When moderator Jothan Brake
asked him about a quote (erroneously) attribute to

Gore saying that Gore had invented the interneat, Ce
said, "everywhere | go, some a**hole always brings

that up!"

The audience cracked up, including Frakes who said
Cerf is one of his heroes (and later mused on what
honor it was to be called an a**hole by Vint Ceffr
the record, Cerf noted that Gore never said thatimn
fact did have a major role in development of the
commercial web and should receive credit for that
rather than ridicule for something he never said.

After Mr. Cerf's speech it was decision time again.

From the 9:45am options | picked a seminar on Damai

Registration and Renewal Market Trends which brobglck Mr. LaPlante from Afilias and
Michael Ward, Director or Marketing for the Publiterest Registry (operators of the .org
registry). Renewals, like aftermarket sales, arargportant barometer of overall market health.
Both renewals and new registrations have been bapfor more than a year now.

LaPlante said that the .info registry’s free dom@iomotion has been very successful as many
registrants who originally got their names at net@re renewing them, leaving the registry a huge
increase in what are now paid registrations. Lallaaid the promotion also increased both usage
and recognition of .info. LaPlante also noted #&diLDs are enjoying a renewal rate of 75%-90%
(depending on the extension), which is considerhlgiter than the 65% rate for .com/.net.

At 11am, with four more choices staring me in theef| went for a well-attended session on The
Domain Aftermarket featuring six well known figurgem that space. Fabulous.com COO Dan
Warner illustrated the current market boom by rgptimat his company’s sales have been doubling
every quarter!

Page 8 of 13 Domain Roundtable 2006



wealth in one category.

Moniker’s Eric Harrington said that the entry irthe
market of companies like DomainCapital.com that
provide domain financing will have a huge impact.
He said "imagine the housing market without
mortgage financing." Basically that is what we have
had in the domain market but that is now changing,
opening the door for many potential new owners of
premium domains.

Thursday’s luncheon session featured the final
keynote address from Internet REIT President Marc
Ostrofsky. Internet REIT is playing a major role in
the ongoing consolidation of major domain portfslio
and currently holds approximately 400,000 domains.
Ostrofsky has a terrific grasp of everything goamgy

in this market and had many interesting observation
While he believes firmly in domains he said investo
should always diversify and that can be accomptishe
by selling some assets rather than keeping albof y

While acknowledging that .com remains the
gold standard, Ostrofsky said today there

might actually be a greater return on
investment in some other extensions. In
particular he said he loves .info and that

many of those have a better chance of going
from $100 to $200 than a .com has of going

from $1,000 to $2,000. Ostrofsky is also
bullish on the Asia Pacific market,

especially China. He predicts that the next
wave of millionaires will come from those

who invest there.

Ostrofsky also called on the industry to
come together to address risks that face
domain owners. He would especially like

to

see a movement that will result in domains
being classified as property, noting that "as

property, assets are much harder to take
away."

After Mr. Ostrofsky’s well received talk, it

was ddato the seminar rooms. For the 2:30 breakout |

sat in on Chris Ambler's one man session on The &orrop. With Ambler (the guy behind
Enom’s Club Drop), one man is sufficient when thepdgame is the subiject.
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Ambler gave a very detailed presentation on how the
whole drop process works and what leads to sudoess
the drop catching companies. He also noted that he
expects the whole game to change again soon,
predicting approval of Verisign’s proposed Central
Listing Service (CLS). Every .com and .net doméizi t
expires would be auctioned off through the CLS
(except those that current registrars keep andaauct
off before the names enter the traditional droge)yc
Under the CLS plan, Verisign (operators of the
.com/.net registry) would split the proceeds with t
registrar losing the dropping domain.

For the 3:45pm sessions Thursday, the seminarehoic
was already made for me as | was part of a panel on
Tools for Following the Domain Industry that inceal
DNForum.com owner Adam Dicker, ICANNWiIkKi.org
operator Ray King (an original founder of
SnapNames.com) and Ali Farshchian of CirclelD.com.
| think the best way to summarize that session jagt

tell you to bookmark each of the sites represeatet!
you will never be out of the loop when it comesviuat

is happening in the domain industry.

After our panel there was a single 5pm sessionranes, InfoCards, and I-Services that | had to
miss in order to catch up on the email that hadegoranswered since | arrived in Seattle the day
before the show. It was the only opening | hadaarted to be back on the floor for the Silent
Auction that evening. At that event, bidders sippégle and enjoyed hors douvres while scanning
the bid sheets sponsored by Afternic, Moniker aeddS The highlight of the evening was the
$110,000 sale of Jail.com. AutomotiveLoans.com arasther winner at $18,000. The auction
brought the curtain down on a very interesting tf&y and left a great deal of anticipation about
the final events waiting for us on closing day Bkid

The final day of Domain Roundtable 2006 got ofatgreat
start Friday morning (April 21) with the Name Irigénce
Awards. Leaders in every aspect of the business wer
recognized during the breakfast ceremonies.

Full Award Details are at
http://www.domaintools.com/internet-
statistics/nameintelligence-awards-2006.html
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Another conference highlight, the CEO Roundtable,
followed the Name Intelligence Awards. Everyone
was on hand in the main ballroom to hear a paral th
included Paul Stahura (Enom.com), Clint Page
(Dotster.com), Bill Mushkin (Name.com), Eric
Harrington (Moniker.com) and Tim Ruiz
(GoDaddy.com). Name Intelligence CEO Jay
Westerdal served as the moderator.

An opportunity to hear everything said on this pane
is another good reason to order the conference DVD.
Among the many highlights, Tim Ruiz pointed to
small business websites, podcasts and contactspoint
(contacts tied to a domain hame) as important facto
driving the current boom in the domain market.

Eric Harrington said wireless web access will

accelerate the demand for domains and that category

is just getting underway (with .mobi expected tayphn important role). Bill Mushkin agreed
noting that the entire space was like an adolesmahthat made it a scary but exciting place to be.
He thinks the best times are still ahead notingakes 18 years to get a kid out of the house!"
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People are always looking for major changes whelmt@logy is involved, but Clint Page said
domain names will always be the starting pointreweb. He added that because of the
indispensable role domains play the industry wiltinue to be in the spotlight and more
consolidation is coming. He also predicted that $OMll have a big impact. Page added "We have
been too .com centric. We need more new TLDs te tdktoo. | think that is very healthy and

will be good for everyone. We are going to seetalechanges."

Paul Stahura said the explosion in new registration
will continue and that pay per click (PPC) would
continue to be a key factor in industry growth,
briniging in more private equity from players whant
to share in the growth. Stahura also predictedrtaat
TLDs will enjoy excellent growth.

Tim Ruiz said GoDaddy would like to see new gTLDs
but wants the process to be changed. When alkeof th
desirable names are grabbed instantly by specslator
(as we recently saw with .eu) he said that sturde/tip
and devalues the space, so his company will push fo
reform in the way new names are allocated.

Eric Harrington voiced disapproval over the Vensig

ICANN .com agreement saying that market forces are

not being allowed to work. He said now costs wil g

up when in a free market they would actually bengoi

down. He wants capitalists to be able to go out@mdpete. Tim Ruiz agreed saying the
agreement favored one player (Verisign) over evegy@se. He added that if things don’t change
ICANN could be supplanted by something else. Hesdu# want to see that but does want to see
improvement at ICANN.

After the CEO Roundtable | attended a Portfolio
Valuation Workshop featuring Victor Pitts
(Moniker.com), Dan Warner (Fabulous.com) and Tim
Chen (iREIT.com). One other seminar on legal and
business issues ran concurrently and also would hav
been an excellent choice. Tim Chen said that people
try to make portfolio valuation a science but thisra

lot of art to it because of the many factors thatéhto

be taken into account. Among those are qualityhef t
traffic; is it type in, link traffic (which will deay),
search engine traffic (which will go away if the
domain is parked) and are trademarked names
involved? He sees a great opportunity because
"values are all over the place and that can rasult
very large profits."
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Chen also noted that it may be wise to split afpliotinto categories rather than to sell it all to
one buyer, because some buyers may value a partategory much higher than another buyer
would.

Dan Warner made the point that it's not all aboaffic, that domain sales also has its own
component value. He noted that if you have 100difi@ains and sell 1.6% of them each year
(which is typical of large portfolios), that is D@ sales. At $1,000 per sale (a reasonable average)
that is $1.6 million a year and $16 million overyars. Renewal costs for those 100,000 domains
over ten years at $8 per domain would be $8 millieaving a profit of $8 million (and that is
before you even figure in PPC revenue).

After lunch, one final seminar was left on the siille and this one was alone on the schedule. So
for once it was an easy choice! Enom’s Chris Amblas back for a session on the Expiring
Domain Marketplace. It was very enlightening, asena| of the sessions | attended. | wish |

could have been in all of them, not only for theajreducational opportunity, but to put the
spotlight on more of the great talent we have is lusiness. I'm sorry that while following my
personalized track | wasn’t able to photograph guote what was said by a lot of other brilliant
people.

Those still on hand regrouped in the main
ballroom for closing comments from Jothan
Frakes and the conference officially closed at
3:15pm Friday (April 21), though many hung
out to talk and some even stayed over another
night to extend the party as long as possible.

An event like this makes you feel like a
rechargeable battery that has just been plugged
into a high voltage outlet. It's a rush of
electricity that supercharges your enthusiasm
for an industry that is truly unlike any other. |
find every day in this business is so interesting
that | don’t like having to go to bed at night -
but what | really hate is having to wait another
year to find out what the Domain Roundtable
team will do on their third time around the
track!
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